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INTRODUCTION

* An article 1s a piece of writing published 1n print or electronically.

* It 1s designed to provide information, tell a story, present an argument, or offer

an analysis of a specific topic.
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Key Characteristics

Purpose: To inform (e.g., news articles, educational articles).
To persuade (e.g., opinion pieces, editorials).
To entertain (e.g., feature stories, lifestyle articles).

To analyze (e.g., research articles, critical reviews).




Structure

* Typically includes a headline, introduction, body paragraphs, and a conclusion.

* Often uses subheadings, bullet points, and other formatting elements to
enhance readability.



Brainstorming Your Topic

@ Identify Your Audience: Who are you writing for? What interests or challenges do they have?
@ Set Your Goal: Are you informing, persuading, or entertaining? Define the purpose of your
article.

@ Explore Trending Topics: Look at industry news, social media trends, and recent discussions.
@ Draw from Experience: Personal stories, case studies, or lessons learned make great content.
@ Use Mind Mapping: Start with a broad theme and branch out into subtopics.

@ Ask Questions: What are common problems, FAQs, or hot debates in your field?

@ Check Past Newsletters: What performed well before? Can you add a new angle?

@ Keep a Topic List: Maintain a running list of ideas for future inspiration.



Content

¢ Based on factual information, research, interviews, or personal
experiences.

¢ Presents a clear and coherent narrative or argument.

*+ May include quotes, statistics, and other supporting evidence.



Writing an Attention-Grabbing
Headline

@ Use Power Words & Numbers — Words like "Ultimate," "Essential,"
"Proven," or numbers ("5 Ways to...") make headlines more appealing.

@ Create Curiosity or Solve a Problem — Ask a question, tease a benefit, or
address a pain point (e.g., "Struggling with Newsletter Engagement? Here’s

How to Fix It").

@ Keep It Clear and Concise — A great headline is short, direct, and easy to
understand while still being engaging (e.g., "Boost Your Newsletter Clicks
with These Simple Tricks").




Audience

- Choose a Compelling Topic: Relevance, Interest, and
Originality

1 Targeted to a specific group of readers based on their interests,
demographics, or needs.



Audience

Knowing what audience, you want to target 1s just a small part of
the process. You need to learn about what motivates them and target

their concerns and needs. This often involves reviewing:

1.Media coverage
2.Public opinion

3. Existing research and articles



Publication

Can be published 1n a variety of outlets, including:
o ISHR Websites &

o ISHR Social media platforms.



Writing Techniques and Style

* Clarity and Conciseness: Avoid Jargon and Unnecessary
Complexity

* Storytelling and Narrative Techniques: Engaging Readers on
an Emotional Level

* Use Quotations and Citations Effectively: Build Credibility

* Maintain Objectivity and Neutrality (Where Applicable)



Adding Visuals and Formatting

@ Use High-Quality, Relevant Images — Choose visuals that support your
content, break up text, and make the article more engaging.

@ Format for Readability — Use headings, bullet points, and short
paragraphs to enhance clarity and make scanning easier.

@ Ensure Accessibility — Use alt text for images, clear fonts, and
contrasting colors for readability.



Using Images in Your Newsletter: Copyright

Guidelines
@ Use Royalty-Free or Licensed Images — Ensure your images come from legal sources such
as Unsplash, Pexels, or licensed stock photo sites.
@ Understand Copyright & Fair Use — Avoid using copyrighted images without permission.
Check 1f the 1image requires attribution.
@ Give Proper Credit — If required, cite the image source using this format:

* Example: Photo by John Doe on Unsplash

@ Consider Creative Commons (CC) Licenses — Look for CCO (public domain) images or
check the specific usage rights of Creative Commons 1mages.
€ When in Doubt, Create Your Own — Custom graphics, infographics, and Al-generated

images ensure full ownership and originality.



How to Format a Reference List in APA

General Guidelines:
* The reference list should be on a new page at the end of the article.
* Title this section as "References" (bold and centered).
* Entries should be double-spaced with a hanging indent (first line flush left,
subsequent lines indented).
* List references in alphabetical order by the author’s last name.

* NB: We shall mainly use hyperlinks.



Examples a Reference List in APA#1

In-Line Citation in APA
* For paraphrasing: (Author, Year).
o Example: Newsletters improve engagement by 30%
when they include visuals (Smith, 2022).
* For direct quotes: (Author, Year, p. #).
o Example: "Adding images can increase reader

engagement by up to 50%" (Johnson, 2023, p. 15).



Examples a Reference List in APA#2

@ Book:
Author, A. A. (Year). Title of the book (Edition if applicable). Publisher.
— Example: Smith, J. (2021). Writing for Success (2nd ed.). Academic

Press.

@ Journal Article:

Author, A. A., & Author, B. B. (Year). Title of the article. Journal Name,
Volume(Issue), Page range. https://do1.org/xxxxx

— Example: Brown, K., & Green, T. (2022). The impact of newsletters on
engagement. Journal of Media Studies, 35(4), 45-60.
https://do1.org/10.xxxxx



Examples a Reference List in APA#3

@ Website:

Author, A. A. (Year, Month Day). Title of webpage. Website Name. URL

— Example: Johnson, L. (2023, May 10). How to write an engaging newsletter.
Marketing Hub. Your paragraph text

@ Report or White Paper:
Author/Organization. (Year). Title of report (Report No. 1f available). Publisher. URL

— Example: World Health Organization. (2020). Global health trends 2020 (Report No.
123). Your paragraph text



Fact-Checking: Ensuring Accuracy in Your
Newsletter

@ Verify from Credible Sources — Cross-check facts with reputable sources like academic
journals, government websites, and trusted news organizations.

@ Check for Bias & Misinformation — Be aware of potential biases in sources and avoid
spreading unverified claims.

@ Use Fact-Checking Tools — Websites like Snopes, FactCheck.org, and Google Fact Check
Explorer help verify information.

@ Cite Your Sources — Always attribute statistics, quotes, and research to their original

sources for credibility.



Do’s & Don'ts
(Summary)
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Do’s
Thoroughly Research Your Topic
Create a Clear Outline Before Writing
Write for Your Target Audience

Use Strong Verbs and Active Voice

Proofread and Edit Carefully
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Do’s
Do Use Subheadings and Bullet Points for Readability
Do Include Relevant Visuals (Images, Charts, Graphs) When Appropriate
Do Cite Your Sources Properly

Do Write Compelling Headlines and Introductions

Do Offer Value and Insight to Your Readers




Dont’s

Q\/ Don't Plagiarize or Use Unattributed Content

Q\/ Don't Write in a Confusing or Ambiguous Style

Q\/ Don't Overuse Jargon or Technical Terms

@ Don't Make Unsubstantiated Claims or Spread Misinformation

@ Don't Ignore Grammar and Spelling Errors
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Dont’s

Don't Write Overly Long or Rambling Paragraphs
Don't Forget to Include a Strong Conclusion
Don't Neglect Your Target Audience's Interests
Don't Write Without a Clear Purpose or Message

Don't Submit Your Article Without a Final Review




CONCLUSION

(/ ﬁ In essence, an article 1s a structured and purposeful piece of writing intended
to communicate information or ideas to a specific audience.



International Society for
Human Rights

THANK
YOU

+49 228 30426360

secretariat@ishr.org

TOGETHER

WWW.ishr.or
W E '§ 5
RISE«™

Reuterstralle 116
53129 Bonn
Germany

Q0006




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25

